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Making a change needs every-
one‘s help - including yours!
q	I wish to become a member and pay a monthly fee of  

12.50 4 (on request: reduced fee of 10 4)

q	I wish to become a supporting member and pay a month-
ly fee of at least 5 4 (supporting memberships of organi-
zations, companies etc.: fee by agreement) 

I wish support the work of Germanwatch with a donation 
of             Euro 
q once   q  monthly   q quarterly   q yearly

Name 

Street 

ZIP Code, City 

Country 

Email 

Phone 

Fax 

Signature 

Languages for correspondence: q  English  q  German

Of course, you can also make a donation directly 
to Germanwatch

From outside Germany:
BIC/Swift: BFSWDE33BER
IBAN: DE33 1002 0500 0003 2123 00

From within Germany:
Account no. 32 123 00
Bank für Sozialwirtschaft AG
BLZ 100 205 00

Making a donation once – giving support for eternity

You can also give long-term support to Germanwatch by 
making a donation to the Foundation for Sustainability 
which funds the work of Germanwatch on a regular basis. 
More information:
www.stiftungzukunft.de or
info@stiftungzukunft.de
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Who we are and what  
we want to achieve
“Observing, Analysing, Acting”  
under this motto Germanwatch has been engaged since 
1991 for global equity and the preservation of livelihoods. 
The politics and economics of the North, with their global 
consequences, stand at the centre of our work.  

The situation of marginalised people in the South form the 
starting point for our engagement for sustainable devel-
opment. The political and globalised market structures 
of the North, as well as their resource-intensive mode of 
production, which is now being increasingly imitated, are 
influencing human lives worldwide.  

We advocate for a political, economic and social framework 
which can ensure a future for the people of the South, who 
are being pushed to the margins of society through un
bridled globalisation and whose very existence is threat-
ened by the loss of their ecological and economic founda-
tions of their livelihoods. 

Contact
Germanwatch
Berlin Office
Schiffbauerdamm 15
D-10117 Berlin, Germany
Phone: +49 (0)30 - 28 88 356-0

Germanwatch
Bonn Office
Kaiserstraße 201
D-53113 Bonn, Germany
Phone: +49 (0)228 - 60 492-0

E-Mail: info@germanwatch.org

Internet: www.germanwatch.org

Almost all of our publications are available for free down-
load at our website. They are likewise available in printed 
form (for free or for a small nominal fee). The list of mate
rials can be downloaded from our website or requested by 
telephone and e-mail:  
Tel. +49 (0)228 / 60492-0
versand@germanwatch.org

...by the way:
Germanwatch is co-founder of atmosfair – after not flying 
this is the second-best climate protection option for flying.  
www.atmosfair.de

The UN climate summit in 
Bali, 2007. Germanwatch 
is active in Germany, in 
the EU and worldwide in 
different political nego­
tiation processes.  
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Germanwatch gives a voice to those whose 
concerns are heard too little: the people in 
the countries of the south affected by our life­
styles and our politics. Here: protests by farm­
ers in Ghana against the EU trade policy.  
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Our goals

How we work
We pressure the relevant actors from politics and business  
to support these goals – in Germany, Europe and at the  
international level. On the basis of scientific analysis we  
inform the public, conduct advocacy work and educa-
tion. We reveal the way to consumers how they can effec- 
tively contribute to global equity and to the preservation  
of livelihoods.   

We network closely with individuals in the south, as well as 
with global development and environment organisations. 

To achieve our political goals, we also collaborate with 
companies, labour unions, and organisations concerned 
with consumer protection. The principle of our relation 
with companies is: cooperation where possible, confronta-
tion where necessary – depending on which strategy most 
effectively promotes the implementation of sustainability 
criteria.

About 25 people work in our two offices in Bonn and Berlin. 
The Germanwatch board is elected every two years by the 
members’ assembly, and consists of up to nine people. Ger-
manwatch is financed through members’ fees, donations 
and grants from “our” Foundation for Sustainability, as well 
as through project funding from public and private sources. 
Germanwatch currently has about 500 members.   

Would you like to support our work? Further information 
on membership and donations can be found in this flyer.  

Examples of our work ... and what we have achieved

#

Please send us the coupon by post 
or fax it to: +49 - 30 - 28 88 356 -1

†	avoiding dangerous climate change

† 	protecting the most vulnerable people in developing 
countries from the consequences of climate change

†	the implementation of human rights including the 
right to adequate food

†	making world trade rules compatible with sustain­
able development and environmental protection  

†	a clear and sustainable framework for the economy, 
in particular for multinational corporations

†	appropriate financing of development cooperation

† 	a financial market adapted to both the challenges 
and opportunities of the future  

Photo: Geoscopia

Photo: Cornelia Heydenreich

Photo: Gerold Kier

Photo: Ulrich Döring

Each time, the Climate Change Performance  
Index is the cause of debates in parliament 
and articles in leading media in many coun-
tries. Thus we contribute to the slow gath- 
ering of momentum in the race for more  
action on climate change – even if this is  
still much too slow.   

The Germanwatch Climate Expedition  has 
brought the topic of climate change closer 
to more than 70,000 school students – not  
with the threatening pointer-finger, but  
rather with fascinating satellite pictures.  
It has been named an official project of the 
UN Decade of Education for Sustainable  
Development.

After years of confrontation Continental 
had to concede victory  and transferred 
half of the factory to the Mexican workers. 
The factory was opened again in coopera-
tion with a new investor. Germanwatch and 
its partners were awarded the international 
Public Eye Award for their involvement. 

Germanwatch is co-founder of the Munich  
Climate Insurance Initiative. Their sug-
gestions related to insurance for the most 
vulnerable regions against climate change  
are finding ever more agreement in the UN  
climate negotiations. 

The awareness raising of Germanwatch and 
other organisations is showing its effect: 
even the German Agricultural Ministry is 
now pushing for an end to at least the di­
rect subsidisation of exports to the poor­
est countries.

For more than 15 years, Germanwatch 
has been critically and constructively 
engaged in the UN climate negotia­
tions. The Climate Change Perform-
ance Index is one effective instrument: 
published every year, it compares the 
climate protection performance of 
the highest emitting countries in the 
world. 

Education is one of the keys to sus­
tainable action. The Germanwatch Cli-
mate Expedition brings climate change 
to schools: with live satellite pictures 
on the already visible changes to our 
planet, and with lesson material, like, 
for example, worksheets and our own 
climate schoolbook.  

The company union of the tire factory  
Euzkadi in Mexico became too insub­
ordinate. The German company Con-
tinental simply closed the factory –  
a clear breach of the OECD guidelines 
for multinational corporations. German- 
watch protested together with other  
organisations.  

The finance market is usually orientat­
ed towards short-term goals  and often 
overlooks risks such as the risks of cli-
mate change. Together with partners, 
Germanwatch develops new concepts 
and advises rating agencies, investors 
and financial service providers like 
banks and insurers.

The trade policies of the industrialised 
countries  often expose the poor in the 
South to ruinous competition, without 
any protection. Therefore German-
watch calls attention to how subsidised 
food exports undermine the agriculture 
of developing countries, and develops 
proposals to work against this.


